
Website 
Accessibility 
Checklist

This checklist uses The Web Content Accessibility Guidelines (WCAG) 
as a reference point. The WCAG is a shared standard for web content 
accessibility for individuals, organizations, and governments.



THERE ARE THREE LEVELS OF ACCESSIBILITY COMPLIANCE IN 
THE WCAG, WHICH REFLECT THE PRIORITY OF SUPPORT:

A: Essential
If this isn’t met, assistive technology may not be able to read, understand, 
or fully operate the page or view.

AA: Ideal Support
Required for multiple government and public body websites. The A11Y 
Project strives for AA compliance.

AAA: Specialized Support
This is typically reserved for parts of websites and web apps that serve a 
specialized audience.

This checklist addresses numerous Level A and AA issues, but not all. 
It’s important to note that the various levels of WCAG support do not 
necessarily correlate with the complexity or difficulty of implementation.
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Success Criteria
Each item on this checklist has a corresponding WCAG “success criterion.” 
Success criteria are the specific, testable rules that power the WCAG, 
described by a reference number and short title. For example, the rule 
about text resizing is called 1.4.4 Resize text.

Some accessibility issues may have multiple success criteria apply to 
them. We have identified the one most relevant for each checklist item.

DOES THIS CHECKLIST GUARANTEE MY SITE IS ACCESSIBLE?

No. However, addressing the issues called out in this checklist will help improve 
the experience for everyone who uses your site.

The issues this checklist prompts you to check for covers a wide range of 
disability conditions. There is no such thing as “perfect accessibility” or a 
site being “100% accessible.” You should be wary of companies and services 
that make such promises. If you need professional accessibility help, use 
professional accessibility services. 

The checklist below can be used to help ensure your website is accessible. The 
online version has explanations of each in case you need more information.
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Content is the most important part of your site.

Task: Use plain language and avoid figures of speech, idioms, 
and complicated metaphors.

Task: Make sure that button, a, and label element content is 
unique and descriptive.

Task: Use left-aligned text for left-to-right (LTR) languages, 
and right-aligned text for right-to-left (RTL) languages.

Content

It is important that your interface and content can be operated, and 
navigated by use of a keyboard. Some people cannot use a mouse, or may 
be using other assistive technologies that may not allow for hovering or 
precise clicking.

Keyboard

Global code is code that affects your entire website or web app.

Task: Validate your HTML.

Task: Use a lang attribute on the html element.

Task: Provide a unique title for each page or view.

Task: Ensure that viewport zoom is not disabled.

Task: Use landmark elements to indicate important content regions.

Task: Ensure a linear content flow.

Task: Avoid using the autofocus attribute.

Task: Allow extending session timeouts.

Task: Remove title attribute tooltips.

Global Code
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Task: Make sure there is a visible focus style for interactive 
elements that are navigated to via keyboard input.

Task: Check to see that keyboard focus order matches the 
visual layout.

Task: Remove invisible focusable elements.

Images are a very common part of most websites. Help make sure 
they can be enjoyed by all.

Task: Make sure that all img elements have an alt attribute.

Task: Make sure that decorative images use null alt 
(empty) attribute values.

Task: Provide a text alternative for complex images such as 
charts, graphs, and maps.

Task: For images containing text, make sure the alt description 
includes the image’s text.

Images

Heading elements (h1, h2, h3, etc.) help break up the content of the page 
into related “chunks” of information. They are incredibly important for 
helping people who use assistive technology to understand the meaning 
of a page or view.

Task: Use heading elements to introduce content.

Task: Use only one h1 element per page or view.

Task: Heading elements should be written in a logical sequence.

Task: Don’t skip heading levels.

Headings
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Lists elements let people know a collection of items are related and if they 
are sequential, and how many items are present in the list grouping.

Task: Use list elements (ol, ul, and dl elements) for list content.

Lists

Tables are a structured set of data that help people understand the 
relationships between different types of information.

Tables

Task: Use the table element to describe tabular data.

Task: Use the th element for table headers (with appropriate 
scope attributes).

Task: Use the caption element to provide a title for the table.

Controls are interactive elements such as links and buttons that let a 
person navigate to a destination or perform an action.

Controls

Task: Use the a element for links.

Task: Ensure that links are recognizable as links.

Task: Ensure that controls have :focus states.

Task: Use the button element for buttons.

Task: Identify links that open in a new tab or window.

Task: Provide a skip link and make sure that it is visible 
when focused.
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Forms allow people to enter information into a site for processing and 
manipulation. This includes things like sending messages and placing orders.

Task: All inputs in a form are associated with a corresponding 
label element.

Task: Use fieldset and legend elements where appropriate.

Task: Inputs use autocomplete where appropriate.

Task: Make sure that form input errors are displayed in list 
above the form after submission.

Task: Associate input error messaging with the input it 
corresponds to.

Task: Make sure that error, warning, and success states are 
not visually communicated by just color.

Forms

Video-specific checks.

Video

Task: Confirm the presence of captions.

Task: Remove seizure triggers.

Media includes content such as pre-recorded and live audio and video.

Media

Task: Make sure that media does not autoplay.

Task: Ensure that media controls use appropriate markup.

Task: Check to see that all media can be paused.
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Audio-specific checks.

Audio

Task: Confirm that transcripts are available.

Content that moves, either on its own, or when triggered by a person 
activating a control.

Animation

Task: Ensure animations are subtle and do not flash too much.

Task: Provide a mechanism to pause background video.

Task: Make sure all animation obeys the prefers-reduced-
motion media query.

How your website app content looks in any given situation.

Appearance

Task: Check your content in specialized browsing modes.

Task: Make sure color isn’t the only way information is conveyed.

Task: Make sure instructions are not visual or audio-only.

Task: Use a simple, straightforward, and consistent layout.

Task: Increase text size to 200%.

Task: Double-check that good proximity between content 
is maintained.
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Color contrast is how legible colors are when placed next to, and on 
top of each other.

Things to check mobile experiences for.

Color Contrast

Mobile and Touch

Task: Check the contrast for all normal-sized text.

Task: Check that the site can be rotated to any orientation.

Task: Check the contrast for all large-sized text.

Task: Remove horizontal scrolling.

Task: Check the contrast for all icons.

Task: Ensure that button and link icons can be activated with ease.

Task: Ensure sufficient space between interactive items in order to 
provide a scroll area.

Task: Check text that overlaps images or video.

Task: Check custom ::selection colors.

Task: Check the contrast of borders for input elements 
(text input, radio buttons, checkboxes, etc.).
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Schedule Your Free Consultation Now

Need Help With Your Accessibility 
Initiatives?

WE’RE HERE TO ASSIST YOU!

Making your website accessible can seem daunting, but you don’t have to 
do it alone. Our team at WebArc Technologies specializes in creating 
accessible digital environments that cater to all users. Whether you’re just 
starting out or looking to improve existing accessibility features, we can 
provide the expertise and support you need.

How We Can Help:

To learn more about how we can help you make your website accessible 
to everyone, schedule a free consultation with one of our accessibility 
specialists today. We’re excited to help you enhance your website’s 
accessibility and open your doors to a wider audience.

• Personalized Accessibility Audits: Our experts will thoroughly review
your website, identifying areas that need improvement and providing
practical solutions.

• Custom Accessibility Strategies: We develop tailored strategies that
align with your business goals and ensure your website meets all
accessibility standards.

• Implementation and Ongoing Support: From implementing initial
changes to maintaining accessibility with new content and updates,
we offer comprehensive support.

• Interested? Let’s Connect!

CONTACT US: (775) 727-8720 INFO@WEBARC.TECH WEBARC.TECH




